
More and more, monolithic corporations are consuming the
airwaves.  It has to stop to keep from eroding the freedom of
information we supposedly embody.  Not only should companies not
be allowed to monopolize the broadcast outlets in any given
market, every effort should be made and, in fact, codified, to
ensure that an equal cross-section of philosophical predilections
are guaranteed.  If not, the freedoms we cherish may become relics
of another age.


